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2KETTTIKIOMOG KATAVAAWTWYV Kal «greenwashing»
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Doubts are more cruel than the worst of truths. Moliére

O1 ap@iBoAicg gival TTIo OKANPEG Kal aTrd TIG XEIPOTEPES aAnBeieg. MOAIEpOG

Mnyn: https://scholarlykitchen.sspnet.org/2018/04/05/can-blockchain-withstand-skepticism-an-inquiry/
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More than half of global consumers are skeptical of the
sustainability claims of most brands

To what extent do you agree or disagree with the following statements - | am skeptical of the sustainability claims
of most brands

[l Net: Agree [l Neither agree nor disagree Don't know [l Net: Disagree
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Mnyn: https://business.yougov.com/content/467 14-more-than-half-of-global-consumers-are-skeptical-of-a-brands-sustainability-claims
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QAl14.2 Please tell me to what extent you agree or disagree with each of the following statements related to environmental
problems and warking conditions linked to clothing.

Many products claim to be environmentally-friendly, but you do not trust this is true (%)
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M Totally agree M Tend to agree B Tend to disagree B Totally disagree M Don't know

Base: all respondents (n= 27,498)
Countries sorted on Total ‘Agree’

Average EU27:

Totally agree: 35% | Tend to agree: 47% | Tend to disagree: 11% | Totally disagree: 2% | Don’t know: 5%
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1. T1 AEN €ival GKETTTIKIONOG;

- Kuviopég — oxetiCetal aAAQ gival TTOIOTIKA
OIAQPOPETIKOG
« AvtiAnyn otL oL AvBpwToL EvEPYOUV ATIOKAELOTIKA LIE
Bdon Ta eywloTKA TOUC Kivntpa
«  AmoteAel pLa TPOCWTILKOTNTA TTOU TTAPAUEVEL OTOBEPN

o€ dladopa meplBailovia Kat e TNV TAPodo Tou
XpOvou

- Y1rowia — n TTeTT0iONON OTI N CUUTTEPIPOPA EVOC
ATOMOU aVTAaVOKAG £va KivnTPo TTOU TO ATOouO B€AEI va
KPUWEl aTTO TOV OTOXO TNG CUMNTTEPIPOPAC TOU

- YTroKpIoia — aQuTOC TTOU UTTOKPIVETAI, TTOU
TTPOOTIOIEITAI AVUTTOPKTO ouvaIoOruaTa n
OUMTTEPIPEPETAI JE TPOTTO TTOU OEV AVTATTOKPIVETAI
OTIC TTPAYHATIKEC DIOBECEIC TOU

© 2023 — AvoikTo MNavemoTiuio Kutrpou

FRAUD METER
MR36W015DC M.

Mnyn: https://blog.adw.org/2019/08/beware-the-hypocrisy-of-the-spiritual-but-not-religious/
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2. T1 €ival 0 CKETTTIKIOCNOG;

Mnyn: https://namas.co/the-importance-of-skepticism/

© 2023 — AvoikTo MNavemoTiuio Kutrpou

[MpoEpxeTal atrd TNV EAANVIKN AéEN «OKETTTOMAI

H 1don evog aropou va ap@ioBnTei, aU@ITOAAVTEUETAI
KOl EPWTA

2ZKETTTIKIONOC WS PIAoco@IKr oTdon (dispositional
skepticism) — Cevikf ap@iBoAia, NpoocwTrikr 1816TNTA

2ZKETTTIKIOPOC TTOU OXETICETAI JE KATAOTACEIC (Situational
skepticism) — pia TTPOCWPEIVH KATACTACN TOU
KATavaAwTh, TTPOKAAEITaI aveEAPTNTA ATTO TA TTPOCWTTIKA
XAPAKTNPIOTIKA TOU KAl TTOIKIAAEI avAAoya PE TO TTAAicI0
KAl TNV KATAOTAOT)

‘Eva XapaKTnNPIOTIKO TOUC Eival OTI JTTOPOUV Va aAAACoUV

YVWHPN OTAV TOUG TTOPOUCIACTOUV ETTOPKEIS ATTOOEIEEIG
6 www.ouc.ac.cy
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3. MovTéAa KATAVONONG CKETTTIKIOMOU KATAVOAWTWYV (1)

Persuasion

Knowledge

Topic
Knowledge

Agent
Knowledge

- Movrtélo yvwong Tn¢ 1reiboucg (Persuasion Knowledge
Model) (Friestad & Wright, 1994)

e OLKaTAVOAWTEC padaivouv vo EpUNVEVOUV KoL Vol
a€LOAOYOUV TOUC OTOXOUC KOl TOKTLKEC TWV avOpwwy
TIou TtpooTtaBoUV val ToUC TIELCOUV Kol XPNOLLOTIOLOUV
QUTH TN YVWOoN YO VO TG OVTLUETWTTLOOUV

Persuasion

Coping Behaviours

Persuasion
Episode

Persnasion Attempt

- Kartavonon kivitpwy (Attribution Theory) (Kelley &
Michela, 1980)
« Evoc Tpomoc e Tov omoio oL KATaVOAWTES AVATTTUCOOoUV

yvwon nelBouc yla va fonBrocouv Tov auTo Toug va
KOTOLVONOOUV KOlL VO OVTLUETWTTIOOUV GUYKEKPLUEVQL

yeyovota — .. _.
’ 7 ’ ’ Pl':l‘h‘ll.:-iﬁi()n
«  JUVETWC, Ol KATAVOAWTEG amodidouv KvnTpa OTLG Topic Knowledge Tusgst
EVEPYELEC TWV ETALPELWY, KAL AUTA emnpedlouv TNV Knowledge Knowledge

aVTLOpaoH TOUC O EVEPYELEC LG ETILXELPNONG

AGENT

Mnyn: https://www.researchgate.net/figure/The-persuasion-knowledge-model-adapted-from-Friestad-and-Wright-1994-The-target-of fig3 312173585
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3. MovTéAa KATAVONONG OKETTTIKIOHOU KATAVOAWTWYV (2)

Kivntpa (Attribution

(- Opogwvia (Consensus) (TT.X. TTWS ) motiveS) ( \
GAAEG ETTIXEIPNOEIC CUPTTEPIPEPOVTAI OE
TTOAVOMOIOTUTTEG TTEPITITWOEIG)

* 151aiTepoTNTa (Distinctiveness) (1r.x. * Ecwtepikd (Intrinsic motives) —
TTWG N GUYKEKPILEVR ETTIXEIPNON Baoiouévo og apX£EG Kal agieg
OUUTTEPIPEPBNKE OE TTAVOUOIOTUTIO , i .
Béua oTo TTapeABOV) TIG ETTIXEIPNONG e 2KETITIKIONOG (Skepticism)
« Tuvémeia (Consistency) (TT.X. Twg N » ECwtepikd (Extrinsic motives) —
OUYKEKPIPEVN ETTIXEIPNON Baoiouévo og eEwTepikd

OUMTTEPIPEPETAI DIOXPOVIKA O€

Tapdyoia Béuata) KIiviTPa OTTWG AVTIMETWTTION

] AVTAYWVICHOU, JEYIOTOTTOINON ,
Alguopopwaon \pspléiou ayopdc) P ATToTéNEONQ
— KiviTpwv (Attribution aTTod00NG KIVITPWV

formation)

(Attribution outcomes)

© 2023 — AvoikTé MavemoTApIo Kutrpou 8 WWW.OUC.aC.Cy
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EMNIZTHMQN KAI AIOIKHZHZ

4. MNaTi 0 OKETTTIKIONOG KATAVAAWTWYV Eival TTPOKANON;

© 2023 — AvoikTo MNavemoTiuio Kutrpou

MELWVEL TNV ETALPLKN a&la
ApPVNTIKO QVTIKTUTIO OTNV TIpOBECN ayopaq
Anuovpyet apvntiko word of mouth

MeLWVEL TNV avTioTtoon o€ apvNTIKA oXOALa Kol
ntAnpodoplec

Avalntnon mAnpodopLwV IOV UMoPEL va KaBuoTtepnoEl,
avaBAAeL, akOpa KoL VoL KUPWOEL TNV ayopa

EmttAoyn armo eMXELPAOELG TTOU TIOPOALUEVOUV OLWTTNAEC
(Green muting)

Mnyn: Skarmeas & Leonidou (2013, JBR) — Leonidou & Skarmeas (2017, JBE)
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5. MapayovTeg Pe ETIOPAOCT OTO OKETTTIKIOMO KATAVOAWTWYV (1)

Autavopueva Etaipiki
TTEPIOTATIKA utToKpICia /

aTTANCTIOG Kal ‘EAAEIYN
ETAIPIKNAG ETTAPKOUG

aveuBbuvoTnTag eAEyXoU

NepeAwdn
KivnTpa yia
TTPACIVEG

‘EAMeIyn
yvwong/

TTPAKTIKEG SR

, Greenwashing/
2KETTTIKIOUOG Redwashing?

Twy Wokewashing
KOTAVAAWTWYV

© 2023 — AvoikTé MavemoTApIo Kutrpou 10 WWW.OUC.aC.Cy
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5. MapAayovTteg Pe ETTIOPAOCT OTO OKETITIKIONO KATAVOAWTWYV (2)

Al10@popeTIKEG Evvoleg TO Opou greenwashing

- Greenwashing atnv emkoivwvia (Greenwashing in communication)

- EmKolvwvia TTou €iTe TTapatrAavAgl TOUG KATAVOAWTEC OXETIKA HE TA
TTEPIBAAAOVTIKA XOPAKTNPIOTIKA EVOC TTPOIOVTOG I UTTNPECIAG

- EmKoivwvia TTou TTapatrAavasl TOUuG KATavOAWTEC OXETIKA UE TNV
TTEPIBAAAOVTIKI) aTTOdOCN €VOC OPYAVIOUOU GUVOAIKA

- ETaipiké greenwashing (Corporate greenwashing)
- [MapatrAavnTIKEC OIKOVOUIKEG KATAOTACEIG
- Evépyeieg TTou TTapattAavouv KPaATIKOUG (POPEIC KAl UTTNPETIES
- ETaipikr) utrokpigia — Xaopa JETACU TTONITIKWYV KOl EVEPYEIWV

Mnyn: https://www.greenbiz.com/article/six-sins-greenwashing

11 www.ouc.ac.cy
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6. Mwg NEIWVOUUE TO CKETTTIKIOMO YIO TTPACIVES TTPAKTIKEG/TTPOIOVTO/UTTNPETIEG;

« AuBevTIKOTNTA, agiec, KAl PEAAIOUOC
- Evnuépwon kal ektTaideuon
- ETmapkeic ammodeigelc kal diagavela

- EmaAnBeuon atrd avegapTtnToug PopEic Kal
OUVEPYOOIEC

«  YT1reuBuvoTtnTa KAl CUVETTEIQ

- z=€KABapa pnvupaTa pe atropuyn uttEPPOANG

- Métpnon atroTeAEOPATWY

a

- 2UVEXNG PBeATiwon

Mnyn: https://www.ccdaily.com/2023/08/three-ways-to-combat-skepticism-of-higher-eds-value/
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KaOnyntic Kwvotavtivog Aswvidou
KaBnyntng Mdapketivyk kat Aloiknong Emixeprioewyv

+357 22 41 1929 @CNLeonidou
[ ]
DA in
C.Leonidou@ouc.ac.cy @CNLeonidou

AweOuvon
Avolkto Mavenotripto Kumpou
ZxoAn Owkovoulkwy Emotnuwy kot Atoiknong
MpwTtog 6podog, Npadeio 113, 33 MNavvou Kpavidiwtn
Aatola, Aevkwola, 2220, Kumpog

Qpeg Mpadeiov
Agutépa 13:00-18:00
https://calendly.com/cleonidou/ach
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AvTiAnyn TToAITwy yia di1a@Bopd o EUpWITTAIKEG XWPES
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Mnyn: Citizens' attitudes towards corruption in the EU in 2023 - Eurobarometer
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ApVvNTIKEG ETITTITWOEIG greenwashing

ApvnTIKA
ETTidpaon
oTnv
IKavOTToinoN

TTEAATWV
(Customer

satisfaction) Greenwashing

=

ApvnTIKA
oTAaoN
ATTEVAVTI OTNV

ETTIXEIPNON
(Attitude
toward the
firm)

(Consumer
skepticism)

2KETITIKIOPOG
Greenwashing . KATaAVOAWTWV

‘ Greenhushing

E1TI'T[T(JL)OT]
oTn enun TNG

ETIXEIPNONG
(Reputation)

© 2023 — AvoikTo MavemoTrpio Kotrpou
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MNapadeiypa Greenwashing 1

Shell’s claim;
"We use our waste CO2
to grow flowers”

... It was actually

shown that only 0.325% of
their emissions were used to
grow flowers

Mnyn:
https://www.theguardian.com/media/2007/nov/07/asa.advertising
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Napadeiypa Greenwashing 2
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HSBC ruling, October 2022 We ruled
this ad was misleading as it failed to
acknowledge HSBC'’s own
contribution to emissions through its
investments in industries that emit
high levels of greenhouse gases. In
December 2022, HSBC announced it
will be accelerating its plans to dis-
invest from high carbon-intensity
business financing.

Advertising  Standards  Authority
(2022)

Mnyn:https://www.asa.org.uk/static/794c34b2-8a15-45cd-
ad224541b6463703/Annual-Report-ASA-CAP-2022-Full-Version.pdf
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I'Iapdﬁagpa Greenwashing 3

ovee ™
<ot
-‘ m‘%&

OEL...I e /
erase your
fanc otprint!) No da¥ 2,

carbon fo :
g e or certid

carbon airline. Vie're planting wd
W trees so u can th as often dﬁ
‘E okt e i

A WO e
It's mot just travelling we

\ LAY 5\]- think about. All our meals

Mnyn: https://www.wearefuterra.com/thinks/the-greenwash-guide
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