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SUSTAINABLE BUSINESS

Fashion Brands Face New Skepticism

EMNIZTHMQN KAI AIOIKHZHZ
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neighbours, EBRD finds
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Sustainability experts face
headwinds of ESG skepticism, but
asset owners remain undeterred

By CHRISTOPHER MARCHANT 4

Gen Z Becoming More Skeptical of
Influencers, Sustainability Messaging

New survey of Gen Zs in the US and Canada suggest a growing

distrust of influencers; and while sustainability is still a

consideration when purchasing, budget, price and brand Deloitte
authenticity are paramount.

Services v  Industries v~  Careers v

Published 7 months ago | About a 4 minute read

Press releases

While brands think they have consumer trust, most Canadians are skeptical

about sustainability claims
According to a Deloitte Canada report, there is an opportunity for brands to build transparency
with authenticity, clarity, and purpose.
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Mnyn: https://namas.co/the-importance-of-skepticism/
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[MpoEpxeTal atrd TNV EAANVIKN AEEN «KOKETTTOMAI

H 1don evog aropou va ap@ioBnTEi, AU@ITOAAVTEUETAI
Kal EpWTA

‘Eva xapakTtnpioTIKO TOUG ival 0TI TTopouV va aAAdgouv

yvwpun 41av TOUG TTAPOUCIaoTOUV ETTAPKEIG ATTOOEISEIG

Mnyn: Skarmeas & Leonidou (2013, JBR) — Leonidou & Skarmeas (2017, JBE)
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MoU opeileTal N AUENON TOU OKETTTIKIOMOU TWV KATAVAOAWTWYV;

¢ e 3 TS [ S

7 Ty
w~ ’ .’%’:‘- ‘:
e | c V:Tﬁ"

greenwashing
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Yo@ioTdauyevn karaotaon (1)
A10@OPETIKEG EVVOIEG TOU OpOoU greenwashing

- Greenwashing oTtnv gmikoivwvia (Greenwashing in communication)

- EmKoIvwvia TTou TrapatrAavei TOUC KATAVOAWTEC OXETIKA UE TA
TTEPIBAAANOVTIKA XAPAKTNPIOTIKA £VOC TTPOIOVTOG ) UTTNPETIAC

- EmKoivwvia TTou TrapatrAavei TOUG KATAVAOAWTEC OXETIKA UE TNV
TTEPIBAAAOVTIKI] aTTOO00N EVOG OPYAVIGHOU OUVOAIKA

- ETaipiké greenwashing (Corporate greenwashing)
- MapatrAavnTIKEG OIKOVOUIKEC KATAOTAOEIG

-  Evépyeleg Kal TTPAKTIKEG TTOU TTAPATTAAVOUV KATAVOAWTEC, KPATIKOUC
(POPEIC KAl UTTNPETIES

-  Etaipiknf utrokpicia — Xaoua JETAEU TTOAITIKWYV KAl EVEPYEIWV

- «AnMIoUpPYIKA acAPEIO»

Mnyn: https://www.greenbiz.com/article/six-sins-greenwashing
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* T0 53.3% Twv "TPACIVWV" ICXUPIOUWYV TTAPEXOUV ACAPEIC,
TTAPATTAQVNTIKEG 1] ABACINES TTANPOYOPIES

* To 40% TwV IOXUPIOPWY OeV DIABETOUV UTTOOTNPIKTIKA OTOIXEIO

* O1 pIo€g aTTd OAEC TIC "TTPACIVES" ETIKETEC TIPOCPEPOUV
AVETTAPKNA I avUTTOPKTN £TTAANRBEUON

* Ymrapxouv 230 eTIKETEG BiwaoiuoTnTaC Kal 100 TIKETEG
"Trpdoivng” evépyelag otnv EE, ye TepAoTIEC DIAPOPEC WG TTPOG
TN dlaPAvela

K %
5 B
* 5

*

Mnyn: https://environment.ec.europa.eu/topics/circular-economy/green-claims_en

* g X

European

Commission
|
© 2025 — Avoiktoé MavemoTiuio Kdtrpou

Green Claims
Directive Proposal:

common criteria against
greenwashing and misleading
environmental claims

@ Key measures

e common criteria on how companies should
substantiate environmental claims

* clear requirements to address the proliferation
and credibility challenges of environmental
labels

* sound system of independent verification and
support to SMEs

y

Mnyn: https://gs1.eu/news/green-claims-directive/
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Y@ioTauevn Katacrtaon (3)

» [1a 1piTn ouvexopevn Xpovia (2024), n €kBeon TnG
RepRisk avadeikvuel TIG TACEIS yIa TO greenwashing

* Ta dedopéva Tou 2024 deixvouv OUVOAIKR MEIWOT TWV
TTEPITITWOEWYV greenwashing yia TTpwTn gopda YETA aTrod
£C1 Xpovia

ESG data science and

quantitative solutions * AAAG...

1D RepRisk
\

...0l TTEPITITWOEIC unAou kivouvou (high severity
cases) greenwashing au§Rlnkav KaTd TTEPICOOTEPO

Mnyn: https://www.esgtoday.com/reprisk-launches-new-esg-due-diligence-scores-to-assess-companies-specific- a'n'é 30%
sustainability-risks/ '

» Greenhushing

Mnyn: https://www.reprisk.com/research-insights/reports/a-turning-tide-in-greenwashing-exploring-the-first-decline-in-six-years
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Y@ioTauevn Kataortaon (4)

pra®
4
1. Kpugéecg trpovoiss - Hidden trade-offs : Q{”}
(98%) THE S&EC SINS -
Xwpig amodeign - No proof (44%) QOF GREENWASHING

2.
3' AOd(pgla - Vagueness (62%) Environmental Claims in Consumer Markets
4. Mn oXeTikd — Irrelevance (3%) | dheitz00g
5. Wepara - Fibbing (0%)

Over 2,000 products surveyed — 98%
6. AIyOTEPO KAKO - Lesser of two evils (3%) guilty of at least one ‘Greenwashing
New for 2009 Sin
7. WeUTIKeC €TIKETEC - “Sin of Worshiping ferra

False Labels” (24%)

[Mnyn: TerraChoice (2009)
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MNapadeiypa Greenwashing 1

O 1oxupiopéc t™¢  Shell:
«Xpnolyotrolotpe 1o CO, atrd
Ta  amopAnT@  pag yia  va
KaAAIEpyoU e AouAoudia»

atmrodeixbnke o1l povo 1O
0,325% TwV EKTTOUTIWV TOUG
XpPNoiJoTToInénke yia 1\%
KaAAIEPYEIQ AOUAOUDIWV.

Mnyny:
https://www.theguardian.com/media/2007/nov/07/asa.advertising
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MNapadeiypa Greenwashing 2

«H di1a@Auion ATav TTapatTAavnTIKN,
KaBwg doev avayvwpile TN cudBOAR TNG
HSBC OTIG EKTTOUTTEG MEOCW TWV
EMEVOUOEWV TNG O& BIOPNXAVIEG TTOU
EKTTEMTTOUV UYPNAQ £TTiTreda agpiwv Tou
Oeppokntriou. Tov AgkéuBplo Tou 2022,
n HSBC avakoivwoe o1l Ba emmiTayxuvel Ta
oxedId TNG VYIQ QTEUTTAOKA Q1O TN
XPNUOTOdOTNON  EMMIXEIPNOEWY  UWNAARG
évraong avbpaka.»

Advertising  Standards  Authority : i
(2022) | ’.: | UANGION 10 Nt 2000

Search HSBC Sustainabdity

MnynA:https://www.asa.org.uk/static/794c34b2-8a15-45¢cd-
ad224541b6463703/Annual-Report-ASA-CAP-2022-Full-Version.pdf
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, : BP claims it will stop climate ads
napqaalqu Greenwas h I n g 3 The company says it will stop "corporate reputation advertising” as part of
become carbon neutral by 2050. But is this just more BS from BP?
3
H mrepiBaAlovTiky opydvwon Client Earth
UTTOOTNPICEI OTI TO ETTIXEIPNMATIKO MOVTEAO

NG BP eGakoAouBei va PBaoifetar oTta

o January 23,2019 - Q
OPUKTA KaUOIA

Mavw atrdé 10 96% TWV ETACIWV dATTAVWV
TNG £TAIPEIAC VA aPopd TO TTETPEAAIO KAl

%
""""

b
®  BP - Follow
From renewables to natural gas, advanced fuels to low carbon businesses, we're working to make en...

TO QUOIKO a£pIO.
Ol eKTTOUTTIEG TTOU TTPOKUTITOUV ATTO TNV
Kauon Twv TIpoioviwv TnG BP 1nv
KaBioTouv évav atrd Toug HEYaAUTEPOUG
OUVTEAECTEG EKTTOUTTWV  OEPIWV  TOU
Ol OTIOIEC

N \We see possibilities in natural gas,
the smart partner_to refE\ewables.
) @

BeppokntTiou  OTOV  KOOMO,
TTPOKAAOUV TNV KAIJATIKA aAAayn.

https://www.decisionmarketing.co.uk/news/bp-hit-by-calls-to-rip-down-
www.ouc.acC.cy

Mnyn:
qreenvvashinq—adfimpaiqn
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MNapadeiypa Greenwashing 4

O1 1oxupiopoi avépepav: «ETOuevn oT1don, N
guvTayr oag yia évav 1o vy mAavntn!» kal atro
TNV AAAN TTAeupd, «KaAo yia Tov TTAavnTn, KAAO
yla E0AG.»

O Andrew Terry, ouvepydTnG OTN VOUIKN E€TAIPEIA
uéowv Harbottle & Lewis, dnAwoe: «To ocuvlnua
"KaAO yia Tov TTAavATN" ap@ioBntridnke pe Baon
OTI NTav TrapatmAavnTikO Kal Ogv PTTOpoUCsE va
TEKMNPIWOEI. »
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Advertising Standards Authority (2021)

Mnyn: https://www.thedrum.com/news/2021/10/20/asa-bans-alpro-good-the-planet-ads-brand-urged-tighten-up-sustainable-claims

MnynA: https://www.asa.org.uk/rulings/alpro--uk--ltd-a20-1081249-alpro--uk--Itd.html
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MNapadeiypa Greenwashing 5

and erase your
> rbon f_ootprlnt‘-) No da¥2

& ,w

i All our meals
are organic and locally
- sourced, and we serve
coffee.

Mnyn: https://www.wearefuterra.com/thinks/the-greenwash-guide
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ApVvNTIKEG EMITTTWOEIG greenwashing

2KETTTIKIOPOG
KOTAVOAWTWV

. AtTwAsia
Meiwpévn

OTTOTEAEOHATIKOTNTA EUTTIOTOO l'JVI']g
TOAITIKWYV YIa TN atrod TOUG
KATAVOAWTEG

Biwaoiyotnta

To greenwashing pTtropei va QEpel
Bpaxutrpd0eoua o@EAN aAAG EXEI
OOBaPEC HOKPOTTPOBECHEG
EMITITWOEIG

Greenwashing

®Bopd Tng ETaipikng & (Vo5
®Aung ApvnTiki KaAuyn

MaKpOTTIPGBeTua a6 ta MME

Nopikég Kupwoeig yia
weudeig IoXuUpIoPoUg
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NMwg HEIWVOUHE TO OKETTTIKIOHMO YIA TTPACIVESG TTPAKTIKEG/TTPOIOVTA/UTTNPECIEG;

AuBevTIKOTNTA, agieC, KAl PEAAITHUOC
Etrévduon o€ TTpayuaTIKa BIWOIMES TTPOKTIKEC
YT1TeuBuvoTnTa KAl OUVETTEIN

Etrapkeic atrodeiceigc kai diagpaveia

a A W D PE

[MioToTTOINON KAl €TTAARBEUCN ATTO AVECAPTNTOUG
(POPEIC KAl UVEPYQTIES

o

—eKABapa unvUuaTa PE aTTOPUY UTTEPPOANRC

7. Evnuépwon kal ekTTaideuon KATAVOAWTWY Yia va
avayvwpifouv 1o greenwashing

8. Métpnon atroTeAeouATWY a S

Mnyn: https://www.ccdaily.com/2023/08/three-ways-to-combat-skepticism-of-higher-eds-value/

9. 2uveXNG PeATiwon
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Ap. Kwvotavtivog N. Aswvidou
KaBnyntr¢ Mapketivyk Kot Atoiknong Emixelprioewv

+357 22 41 1929 @CNLeonidou
@
DA< in
C.Leonidou@ouc.ac.cy @CNLeonidou

AwevBuvon
Avolkto NavemotiuLo Kumpou
2xoAn OwovouLkwyv Emiotnuwy kot Atoiknong
MpwTto¢ 6podog, MNpadeio 113, 33 MNavvou Kpavidiwtn
Aatold, Aeukwaota, 2220, KuTtpog

Qpeg Mpadeiov
Tpitn 13:00-18:00
https://calendly.com/cleonidou/ach

www.ouc.ac.cy
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