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7 2 % of customers want more

sustainability information to be available
which gives brands an incentive.

sut 42 7%
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Coca-Cola among brands greenwashing Svenska
k . . GREENWASH L
over packaging, report says T PRISET
h Mijietreisenchtils
Research ‘exposes litany of misleading claims’ by household
names, including Coca-Cola and Unilever Bloomberg
British Fashion Brands Targeted in UK
| Greenwashing Probe s P 3
s UK competition watchdog opens probe into Asos, Boohoo, George AWARDS 2022

e UK's CMA investigates potential misieading green claims

. " :
l lf\.\l Is Being Sued for (".rgq\\\'qsllil)m. ~ Th Greenwashing Award
What Does That Mean For Fashion: Glldl‘e(lldll Toyota Ireland :

|Revealed: BP's ‘greenwashing’ social
- media ads as anger over fuel costs rose

I he 0il company spent £800,000 on social media influence ads after
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FaShlon brands pause use Of 37 inlagg 10.4K foljare 180 foljer

sustainability index tool over E

Granskar hallbarhetskommunikation fran foretag, organisationer och personer.

- ©
Kontot dri Yrsa Lindberg. Dela garna tips via DM och tagg. ¥
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View key fuel efficency, comparison and range info  ?

A whole family of front-runners.

Long range without sacrifice is the promise of TDI Clean Diesel. * And Volkswagen has

sold more diesel cars in the U.S. than every other brand combined. * Promise kept.
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Frameworks — ensuring
an interdisciplinary view

and accelerating the @

adoption of integrated

Sustainability
Reporting

Reporting and
disclosure standards —

providing principles to @

ensure comprehensive
reporting

Regulations — serving as
catalyst for enhanced
sustainability by setting @
the playground for

businesses

reporting
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EU TAXONOMY REGULATION
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EU Green Claims Directive

539%

53% of green claims give vague,

misleading or unfounded
information

(European Commission, 2023)

40%

40% of claims have no supporting
evidence

G 1/2

Half of all green labels offer weak
or non-existent verification

T8) 230

There are 230 sustainability labels
and 100 green energy labels in the
EU, with vastly different levels of
fransparency



Avoid
Greenwashm .

Sustainability
Branding Done Right
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- Be honest and transparent

. Back up your claims with real evidence

. Clean up your operations

- Showcase green marketing throughout all

DO’'S of your operations

SUSTAINABILITY
CONSULTING
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@ WWW.Jrow.Com.cy

Let's Connect

@ +357227606111

grow@grow.com.cy
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